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Cover description:

Based on the strong arche-
type of the forbidden fruit
of paradise, the cover -
created by Win Creating
Images, Berlin - shows a
pure and natural »Eve«
holding a precious apple,
carefully packed in a high-
end bell jar where a mys-
terious smoke is coming
out. Her skin is accentu-

ated by a soft natural yet
sweet look, while her body
is wrapped by a shiny dress. Natural leaves interact with her
body creating a silent and natural atmosphere. The seductive
apple works as a metaphor for the irresistible attraction that
luxury products create. — www.win-ci.de

The material for the cover of
za nders this magazine is Chromolux
= pearl white, 250 g/m?, which is
produced by Zanders, German
manufacturer of high quality speciality papers and boards
developed especially for labels, packaging and graphical

applications. — www.zanders.com

creativ verpacken 62018 5



