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Cover description:
A touch of luxury is a common 
saying. But what exactly does 
this mean? A noble fragrance, 
which almost sneaks into our 
subconscious mind and can 
take us to other times and 
places? Scebt is completing 
our visual world of experi­
ence and gives packaging and 
print media a special touch. 
Those taking the cover in 
their hand and following the 
instruction »Rubb’n Sniff« open themselves another dimen­
sion of the magazine: that of a sensual experience. That is 
how of the packaging design agency Markenliaison, Munich/
Germany, describes its cover idea, which has been finished 
with a scent of Schubert International, Utting/Germany. —  
www.markenliaison.com | www.schubert-international.com

Ensocoat 2S™ by Stora Enso, 300 g/m2. 
Ensocoat is a renewable and recycl­

able board for luxury packaging and graphical applications, 
which now offers even higher whiteness and attractive bluish 
shade. Ensocoat – commit to luxury. — www.storaenso.com
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